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International Seminar -Cyber Laws: Implementation, Effectiveness and Constraints participants on November 3,2004 from 10: a.m. to 1:30 p.m.

1. Mr. J.S Kochar, Chief - IT Business, GNVF Company : He briefed on “IT Act 2000” and highlighted on the problems of jurisdiction & geographical locations. Emphasized on digital signature & certificates. Outlined the non applicability in few other laws like Negotiable Instrument Act. The certifying authorities (CA’s) & Public Key Infrastructure (PKI) was narrated.

2. Mr. Sawan Deswal, Accounts Manager, Safe Script : He addressed the issues related to “Public Key Infrastructure (PKI) in Cyber Space Technology and Applications”. Highlighted the Cryptography technology in building the trust and confidence and enumerated the Public and Private key certifying authorities. He remarked on the scope of Authentication, Digital Certificates and Certifying Authorities. 

3. Ms Debjani Nag, Asst Controller (Technology), MCIT:  She addressed the issues related to promoting e-commerce based on IT Act 2000.Emphasised the need of licensing certifying authorities and need to develop PKI and also threw light on various provisions on violation.

4. Mr. Kumar Saurabh, Associate, Preconcept: He addressed the issues related to “Intellectual Property and Internet”. He also categorized intellectual properties as copyright, trademark etc. He emphasized on territory and jurisdiction as applicable to laws of different countries and their infringement and conflicts. Illustrated with various cases and examples.

5. Mr. Ravi L Thappa, Sr Div. Manager, Head – Tech. Div, NIIT: He addressed the technical issues in  “IT Act and Cyber Crimes”. He emphasized on civil, criminal liabilities and Jurisdiction. He elaborated on difference between e-commerce and m-commerce as applicable in digital signature, PKI and Data protection. He emphasized different type of Internet related Crimes 
6. Mr. Rodney Ryder, Legal Advisor to Govt. of India on IT Act, Partner, Preconcept:  He summarized the main points of each speaker & remarked that Indian IT act is better than many other countries-IT act, Inspite of its merits and demerits. He advocated on having privacy and data protection in Indian IT act. He emphasized on the importance of Internet in terms of new digital signature and cyber laws.

 Inaugural Ceremony participants on November 3, 2004 from 2.30 P.M. to 5.30 P.M 

1.  Mr. Pankaj Gupta, ED INMANTEC: Prepare the students to work in global economy and to undertake solutions on the challenges facing the export oriented industries. Democratic system in India provides political freedom. 

2.  Mr. Rodney D. Ryder, Legal Advisor to Govt. of India on IT Act, Partner, Preconcept: Appreciated the efforts made to integrate global competitiveness, cyber law & intellectual property and to make these topics as a part of management institute curriculum.

3.  Mr. C.M. Krishna, Advisor, PHDCCI: Emphasized on rising of economy by increasing share in global business. Changing market economy to consumer economy was a good strategy, but which model to choose is the biggest challenge.

Pranjana new issue was released. 

4.          Mr. Nripendra Misra, Secretary-DOT & Chairman-TC, MCIT: Globalization is the best usage of recourses. He highlighted various issues & emphasized the challenges faced by both government and public at the same time & to decide its own pace for growth.

5.
Mr. S.P.Chopra, Chairman, EFY Group: Briefly introduce the business of EFY and narrated the challenges being faced in Globalization & growth.

6.
Mr. Amitabh Singhal, Sr. Vice President, GTL Ltd.: He believes that globalizations as an issue of perception of issues between nations.

7.
Mr. Jorg Wolff, Resident Director, KAF Project of Germany: Changing the countries standards according to the set standards and private factors are enhancing the competitiveness 

8.
Mr. N. Vijayaditya, Director General, NIC: Enumerated the factors facilitating global India shining and thus outlined the strategy formed by government in enhancing the e-business    

Technology Management: Bridging the Digital Divide participants on November 4, 2004 from 9.30 A.M. to 11.15. A.M

1. Dr. Laxman Prasad, Adviser & Head (NSTMIS), Department of Science & Technology
Thrust Point:

(a) Industry, Institute & Government Interaction

(b) Industry, Institute & Government Cooperation in R & D 

(c) Technology Development Chain – Technology v/s Commercial Risk

(d) Commercialization of R & D outcomes

Summary:

(a) Innovation is the only life saving drug for competition 

(b) Leveraging the talent pool available at the Universities all over the       country

(c) Thrust area for R&D- Profit making, time frame, application, Avoid beauratic bottleneck.

2. 
Dr. A.K. Sengupta, Managing Director, FITT, IIT Delhi 

Thrust Point

(a) Industry & Academia Interface

(b) Increasing the budgeted outlay for R&D/S&T initiatives

(c) Cooperation among the academic institutions & Competition in industry 

(d) R&D must generate new knowledge for both academia & Industry

(e) Importance of technology transfer organizations (TTO) for academia

Summary

(a) Policy formulation for smooth technology transfer.

(b) Bridging the gap between Industry needs & Govt Perception.

(c) Providing tax sops for R&D activities & Development of S&T

(d) Smooth adaptation of proven/successful Technology

(e) Emphasized upon Conflicting values - Common Interest of Industry & Academia by Commercializing new & useful Technology.

3.
Mr. Shivaji Chatterjee, Senior Director, HNS

Thrust Point

(a) Deployment of affordable technology

(b) Application of Satellite Communication technology for telephony education, healthcare, transportation and agriculture 

(c) Land Record System & accessibility to global market price of agricultural product for farmers by ITC e-chaupal is a great success.

(d) Successful implementation of e-governance by Govt. of Andhra Pradesh.

Summary

(a) Communication technology can help bridge the gap between remote users & the service providers across the country.

(b) Helping the rural mass through e-learning that is financially viable & its ease of Deployment.

(c) Satellite Communication technology is instrumental in successfully establishing community information center at the rural areas. 

4.   Mr. Manoj Tandon, AVP, Computer Science Corporation

Thrust Point

(a) Global Business de nationalization of market because of the saturation in the local market.

(b) Streamlining the global logistic operation by synchronizing the supply chain with Information Technology.

Summary

(a) To lower the cost of operation forcing industry to adapt new technologies

(b) The Information Technology is helping the Indian talent to become successful globally. That speaks the success story of BPO & Information Technology application development Company’s in the Indian subcontinent.

Strategies for developing Brand Equity participants on November 4, 2004 from 11.45 A.M. to 1.30. P.M

1. Dr. S.Chandrashekhar, Chair Person & Director IT, Fore School of Management:  Presented a model to measure the concept called brand. He defined brand as a means to distinguish you from competitors. Brand equity creates trust, convenience, assurance and this is what drives a customer to pay a premium.

Brand value is intangible which can not be directly measured, so with the help of software applications, some directly measurable attributes can be measured, which in turn leads us to conclude the brand value. He used an Airlines example to run his software programme and explained how to measure services attitude.

2.
Dr. Suresh Nanda, RCEO, ING Vysya Bank: He talked about “one brand - many products”. The challenge is to understand differences between the units. Brand intent should stretch all units/ products towards the same goals/ objectives.

He shared his experiences at ING-Vysya and discussed the process of creating a strong brand: Vision – culture- objective –implementation- essence – external communication-> Track and measure 

Brand managements begins with a strategy and a consistent, integrated vision.

3.
Mr. Pankaj Varma, President - Corporate Finance, Net4india: He shared his experiences with brands and brand valuation. He said different people view/ value brands differently. Brand is valued by the perception of buyers. He compared KFC and McDonalds examples and their fate in India. Brand is the product of company philosophy and culture.

He also described the financial valuation of brands and its implication for certain set of stakeholders. He discussed examples of Pepsi, Coco-cola, Maruti etc. to drive his points home. 

 4.  
Mr. Sukanta Dey, Chief Marketing & Commercial Manager, Idea Cellular: He has been recognized as one of the 50 most powerful professionals in India in the area of marketing, advertising and branding by the PITCH magazine.

He presented a brand journey – the story of IDEA. He highlighted the role of Birla, TATA or AT & T as parents to create, nurture and nourish an everlasting brand. Idea is the third largest private service provider in the country- in the 8 circles that they operate, IDEA is the market leader.

Brand resides in the mind of the consumer and it is what the consumer uses everyday. Brand is an irreplaceable asset. Brand impacts everybody – internally and externally. Idea worked on brand direction, brand vision and brand mission to develop one of the most successful young brands in India.

5.
Dr. P.Iyer, Chairman, Information Management Cell, IISc, and Bangalore:  He concluded the session by outlining the importance of brand strategies to enhance Indian brand’s Global competitiveness. Outlined thrust points as:

· Globalization has given birth to ‘super brands’ – brands which are established & accepted by consumer across the globe

· Indian companies need to consciously create strategies to create super brand working on brand concept brand direction, brand vision, and brand mission to create a unified brand experience.

· Companies need to work on their business philosophies to bring these to focus on consumer for better brand perceptions. Brands can thrive on consistent business philosophy of innovation and service.

· Brand management has to be interwoven with the corporate strategy and needs to be driven by consistent, integrated vision.

Infrastructure: Challenges and Opportunities participants on November 4, 2004 from 2.30 P.M. to 4.15 P.M

1.    Mr. S. Raina, Director General, NCCBM

Thrust points

1. High lights of Indian Cement Production. 

2. Global Cement Production.

3. Indian Cement Industry – Strengths & opportunities.

4. Main issues in the industry & steps to be taken.

Summary

1. India is second largest cement producers in the world.

2. Raw materials, energy & distribution are the major cost components of cement.

3. Price of cement in India varies with demand.

4. Price capital consumption of cement in India is low.

5. Sizeable investment in infrastructure will have to be made to boost the demand for cement.

2.
Mr. V.K. Kalra, Executive Director, Key Infrastructure Group, Airport Authority of India
Thrust points

1. Civil aviation sector investment opportunities – A changing scenario.

2. Civil aviation & Airports – Recent initiatives

3. Legal framework for investment.

4. Investment opportunities.

Summary

1. Increased realization within govt. that private sector investment in air port/ airlines.

2. A committee set by Govt. of India to review & monitor the progress of the projects.

3. Define private airports & provisioning of air traffic services & security shall remain with airport authority of India.

4. Domestic carriers permitted to international flights to SAARC countries.

5. Open sky policy for cargo flights.

3.    Mr. S.K. Sinha, Chief Engineer, CWC
Thrust points

1. Issues & challenges in water resource sector.

2. Water availability.

3. Water allocation priorities.

4. Mitigation of gap between availability and utilization – improved management practices, Research and Development 

Summary

1. Gap between availability and utilization to be mitigated through development activities.

2. Industrial sector – setting up norms for water budgeting.

3. Reducing per capita water availability of the country.

4. Conservation of water through education, regulation, incentives etc.

5. Water resource development to be seen not merely as a signal sector and objective but a prime mover in developing large system multiple linkages.

4.
Mr. Vibhor Kataria, Asstt. Editor, BenefIT
   Thrust points

1. EFY Group

2. BenefIT

3. How can IT help?

4. The challenges.

5. The opportunities.

Summary

1. EFY group was established in 1969. It has 3 core products.

2. BenefIT is the India’s largest circulation IT magazine.

3. IT help to compete, communicate & collaborate globally

4. Challenges are investment protection, islands of data, complexity & regulatory compliances.

5. Opportunities are Internet, ERP systems, hosted solutions, web services, open source and offering from IT vendors.

E-Governance and Civil Institution: participants on November 4, 2004 from 4.45 P.M. to 6.30 P.M

1.Ms Madhavi Samson, Chair Person, Abhaas: She elaborated to the Audience about the role of NGO in helping Government reach the common man. She raised concerns about decline of the image of the country in the world and strongly supported e Governance to enhance the same. She stressed that e governance should develop enough measures to help 1 billion people of this country by bridging the digital divide and by providing the right to information to the citizens.

2.Mr Gautam Bose, Dy. Director General, National Informatics Center: Mr Bose presented a real case study of Citizen Service Centre in Gujarat. These centers provide the certificates, applications, ration card, mutation of land and affidavits and attestation services to the people. He, however, explained that issues like political commitment; willingness, outsourcing, scalability, interoperability and sustainability are serious deterrents to the growth of e Governance. He pointed out that the Government, which hardly used to work has to work every day and finally on 24x7 basis to realize the fruits of e Governance.

3.Mr Tanmay Chakraborty, VP & Head Global Government Industry Group, TCS: 

Mr Tanmay discussed the challenges of e Governance and stressed for the need of service delivery oriented government. He pointed out that e Governance has to overcome difficulties like rigid mindsets, resistance, education and reactive governance. The e Governance can act in three models

1. Intra Government Efficiency

2. Government Citizen Services Delivery

3. Fiscal Deficit and Revenue Management

BPO – IT Enabled Services: Consolidation and Beyond participants on November 5, 2004 from 9.30 A.M. to 11.15. A.M

1.Mr. Neil McEven, PA Consulting, London, UK: Started with definition, gave business growth by 2008 and narrated various benefits. Reasons for immaturity of BPO and key success factors for consolidation were given. It was summarized by ten key success factors for these service providers.

2.Mr. Navanit Samaiyar, Vice President, GE Capital: Describes the India advantage factors shown existence of huge potential for growth.  Outlined the problems faced along with evaluation in India for its consolidation and emerging opportunities. Summarized by giving necessity to develop better infrastructure.

3.Ms. Ratna Pande, Business Leader – Training (Asia Servicing) American Express (India) Pvt. Ltd.  : Human relationship factors were covered in details. Emphasized on efforts to be undertaken so that serious career options is being looked in this industry. Outlined various cultural issues while working across cultures.

4.Mr. Nilesh Kothari, VP, Hero ITES: Started with India advantage and outlined the risk involved in ROI expectations. Better quality and productivity are established factors for India and now adding new differentiators. Summarized the factors towards industry consolidation.

5.Mr. Amir Ullah Khan, Director - Asia, International Policy Network: Outlined the trade barriers to outsourcing and briefed the factors responsible for flourishing economy of various countries.  

Research Papers presentation on contemporary issues:  participants on November 5, 2004 from 11.45 A.M. to 130 P.M

Very good response was received from participants and national and international participants presented a total of 25 papers.  As adjudged by jury of judges, two awards will be presented on BEST RESEARCHER and BEST SCHOLAR.

International Seminar on Bio Informatics: The Emerging Dimensions

An International Seminar on Bio Informatics: The Emerging Dimensions was organized on January 7, 2004 at Jamia Hamdard Convention Centre, Jamia Hamdard University, Hamdard Nagar, Tughlakabad Extension, New Delhi – 110 062, India. 

International Seminar on IT Education in the Non Formal Sector: Challenges & Quality Perspectives
An International Seminar on "IT Education in the Non Formal Sector: Challenges and Quality Perspectives" was organized on January 9, 2002, at Main Auditorium, Indian Agricultural Research Institute (IARI), Pusa Road, New Delhi. Hon'ble Dr. Narander Nath, former Minister of Education, Government of N.C.T. of Delhi was the Chief Guest, Professor P. S. Grover, Department of Computer Science, University of Delhi, Delhi, Member - Governing Council, DOEACC, Ministry of Communications & Information Technology, Govt. of India, New Delhi, delivered the Presidential Address and Dr. Kamal Taori, I.A.S., Adviser, Government of India, Inter State Council Secretariat, Ministry of Home Affairs, New Delhi was the Key Note Speaker. 
International Seminar on Online Education & Training: Challenges & Quality Perspective
An International Seminar on "Online Education & Training: Challenges & Quality Perspective" was organized on January 9, 2003, at Main Auditorium, India International Center, New Delhi. Professor S. C. Garg, Pro-Vice Chancellor, School of Sciences, Indira Gandhi National Open University, New Delhi gave the presidential address. Professor David Ross, CEO, INDELTA Pty Ltd., Australia and Professor Mohammad Saeed, Deputy Director, Institute for International Business, Minot State University, U. S. A. were the key note speakers. Dr. Ajay Kr. Singh, Coordinator - International Institutional Linkages, Dept. of Commerce, Delhi School of Economics, University of Delhi, Delhi. (President – GB, SHTR, DSPSR) and Dr. R. K. Suri, Head, Development Services Division, Educational Consultants India Ltd., Noida (UP) were the key speakers.

Pre Conference Workshops
· Developing Global Managers in a Cross Cultural Environment January 6, 2004 
· Succeeding Through Communication January 8, 2003 
· Quality Management in Educational Institutions with ISO 9000:2000 January 6, 2002

